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Br idging the gap between 

innovat ive  s tar tups  and capi ta l
Too ear ly  for  IPO

L imited access  to  qual i f ied

investors

S t a r t u p s  &  G r o w t h  V e n t u r e s I n v e s t o r s
 D i f f icu l t  to  f ind qual i ty

opportuni t ies

L imi ted st ructured deal  f low

Why Private Market was established?



Private Market
Membersh ip-based

Br ings  together  companies ,

shareholders  and investors

Seek ing investor

access

S t a r t u p s  &

G r o w t h  V e n t u r e s Seek ing

investment

opportuni t ies

I n v e s t o r s

Legal ,  f inancia l

and t ransact ion

support

S e r v i c e  P r o v i d e r s  &

I n t e r m e d i a r i e s

N O T  A  P U B L I C  E X C H A N G E

M A R K E T

Borsa İstanbul Private Market



C o m p a n i e s I n v e s t o r s

S e r v i c e  P r o v i d e r s  &  I n t e r m e d i a r i e s

Angel  investors

Qual i f ied investors

Domest ic  &  internat ional

Member Structure and Admission Process

Legal  &  f inancia l  adv isory
Valuat ion & audi t
Due d i l igence support

Startups  (6m–5y)

Growth Ventures  (≥2y ,  ≥ 10M TL)

!  Committee-based admiss ion !



Aval iable  af ter  acceptance of
ind icat ion of  in terest

How the Platform Works?
P lat form Inter face Interact ion F low



Example Journey: From Private Market to IPO

S m a r t i k s
b e c o m e s  m e m b e r
o n  P r i v a t e  M a r k e t

2 0 1 6
2 0 1 7

2 0 1 9
I P O  o n  B o r s a  İ s t a n b u l

I n v e s t m e n t  r o u n d
c o m p l e t e d



Sectors of Startups
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Sectors of Growth Stage Ventures
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T e c h  I m p a c t
I T- focused companies  are  prominent  among companies .

+ 3 5 0  e c o s y s t e m  p a r t i c i p a n t s

P r i v a t e  M a r k e t
Select ive  Access
Negot iated Terms
Layered In format ion
Bi latera l  Engagement

P u b l i c  M a r k e t
CMB Approval
Cont inous  Trading
Publ ic  D isc losure
Order-Book Pr ic ing

Key Takeaways



Thank You 
🔗  W e b  A d r e s s :
www.bistoze lpazar .com 

     Y o u t u b e :
http ://www.youtube .com/bistoze lpazar

 ✉️  E - M a i l :
in fo@bistoze lpazar .com

📞  P h o n e :   
 +90 212  298 29  29

http://www.bistozelpazar.com/
http://www.youtube.com/bistozelpazar
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